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Dr Wim Verbeke, Professor of Agro-Food Marketing and Consumer Behaviour at Ghent University,
discusses FoodRisC research dealing with the conceptualisation of food risks, benefits and crises.
His team interviewed consumers, stakeholders and experts to discover their perceptions
surrounding these issues in the context of food. Also explored was the use of social media in food
risk communications and the barriers experienced by stakeholders and experts. In this interview,
Wim explains the findings of these in depth interviews, their impact and the next steps in the
project.
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